
Toys ‘n’ Playthings
Since 1981 Toys ‘n’ Playthings has been a toy 
industry mainstay and leader for key information, 
news, features and global events coverage. 
Our key ethos is ‘tell more & sell more’ and that 
applies to everyone and we mean everyone 
– that’s us, manufacturers, suppliers, retailers 
and consumers – with no breaks in the chain 
of success. Editorially we are more generous 
to our clients than competitors, thus ensuring 
your message gets across. Our design is 
both fun (it is toys we’re dealing with after all) 
informative and professional. Our range of 
sister titles means there is also the potential 
for a healthy cross-promotion of your business 
interests.

Editorial
When you advertise with Toys ‘n’ Playthings you just know that you will get superb editorial support, 
whether that be in features, news, What’s New or any section that you feel would benefi t your business. Our 
editor, Rhys Thomas, has extensive B2B experience, which is refl ected in the magazine’s fun, friendly and 
enlightening content. This applies to all sectors across the toy trade – because one thing we know is that 
suppliers, retailers and buyers love to read about their peers … and themselves! More importantly, it means 
that when retailers are featured they are certain to dive in. 

Circulation
We have grown our circulation over many 

years and we publish other titles some of which 
have genuine crossover appeal. Gifts 
Today, a three-decade success, is just 
one example (Nursery Today is another). 
Many retailers sell toys in addition to their 
core off er so their buyers subscribe to and 
read Toys ‘n’ Playthings. The magazine 
and its related and relevant sisters 
are read by those at major multiples, 
independents, department stores, garden 
centres, wholesalers & suppliers. And, of 
course, those handling online, mail order 
businesses. The total circulation is 4,231. 

Advertising
Here at TnP we always look to put together the 
advertising and editorial package that suits your needs 
and what you are looking to achieve. More specifi cally, 
this means realistic and competitive pricing appropriate 
for your business whether large, small or a new arrival. 
Excellent value and maximum exposure benefi ts us all.

There are many options to choose from in both 
our printed and digital media. You can trust our 

commitment to you goes way beyond the advertising 
itself because it is the range of editorial features 
and placement packages — including in our sister 
titles when relevant — that cement a productive 
relationship.

It’s not a ‘one size fi ts all’ and we ask that you get in 
touch to discuss your bespoke package (budget and 
everything) whatever you are wanting to do.
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Readership
Toys ‘n’ Playthings reaches the biggest spending and most infl uential toy buyers in the 
UK and beyond. Over 75% of the circulation takes in this key segment so you get the most 
cost-eff ective route to your market. Our continually cleansed and refi ned database means 
that we are always at the heart of the toy industry, with our subscribers guaranteeing 
advertisers and sponsors the most fi nely tuned and relevant readership today. 

Social Media and Digital Readership
LinkedIn 7,123

X/Twitter 6,294

Facebook 608

Instagram 1,442

Daily Newsfl ash 4,824
The latest breaking news, updates 
and product releases distributed to 
our registered readers

Independent Retail Accounts - 2,364
(Including toy, gift, nursery and garden centres)

Multiple Retailers, Bulk Buyers and 
Internet Retailers - 782
(Including supermarkets, department stores and 
garden centres)

Manufacturers, Licensing 
Companies, Service Providers to 
the Toy Industry - 902

Overseas - 183

The full breakdown of our circulation is 
as follows: 4,231
The full breakdown of our circulation is 

The latest breaking news, updates 



TNP Toy Testers
Buyers really like to see children playing 
with toys and what they think of them. Our 
Toy Testers programme allows everyone 
to see the kids at play. You supply the toys 

you would like our Toy Testers to enjoy and 
we will feature their positive opinions in 
Toys ‘n’ Playthings.
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The Striders are part of The 
Puppet Company’s new and much 
anticipated collection of wonderfully 
wacky ‘Walky-Stompy’ Puppets. 
These stand-out puppets have been 
specially designed to be easy for 
children to use, make them walk, 
stomp, jump and more. 

Versatile and highly functional, these 
larger-than-life full-bodied friends 
have excellent mouth movement and 
loads of personality. Not just easy for 
children to use but adults too.

The TnP Toy Testers got lively and 
made new pals of these furries 
(interestingly, all creating their own 
unique names). So be prepared to 
meet the Striders (and we’re not 
talking the kids). They will tell you 
more about Doodad the Wolf, Stompy 
the Rabbit and Gizmo the Bird.

Tommo (5), Loxley (5) and
Mum (to Loxley) Genevieve
Mum Genevieve said: “We all really 
loved the colours. Colin the Camel, 
as he’s been renamed (original name 
Doodad – Wolf), is very entertaining 
I have to say. We have had 
puppets before from The Puppet 
Company and they’re not only good 

quality but these ones are full of 
personality, even just sitting there. 
When Loxley’s pal Tommo came 
round (he was staying the night), he 
also took a big shine to him.

Genevieve added: “Tommo was 
fascinating to watch. He took him 
everywhere and even snuggled up 
with him in front of the TV. Doodad is 
defi nitely his new pal. And Loxley too. 
It was great to see them invent lots 
of stories together and having a lot of 
fun. Their imaginations ran wild, even 
when they were squabbling over who 
got to play with him next.

“Loxley even asked if he could take 
Doodad away for our trip at the 
weekend – he went everywhere with 
us. He thinks he’s very special. 

“As for us, the grown-ups (!), we had 
even more fun than the kids.” 

Lily (5) and Mum Rachael
Mum Rachael told us that Lily is 
always full of beans and raring to 
go. When she set eyes on Stompy 
Rabbit (Lily’s new name – Puff), it 
was a hive of action. Lily was eager 
to get going with zoomies and give 
Puff a workout. 

It’s The Puppet Company Toy Tester Gang this time around (and we’re not talking the kids). It is part 
of The Puppet Company’s brand-new Striders Puppet collection of wonderfully colourful, wacky 
characters, with large ‘Striding’ feet creating a range of movement 

Puppets in the Puppets in the 
hands of those hands of those 
they are made for!

“It’s great to see 
Lily so engaged. 
She loves dancing 
with Stompy and we 
got to create a story together 
about all his secret adventures. 
For me, this really was special. 
She was enthralled and she 
spent hours playing with 
the puppet. It really kept her 
interest, which is normally 
pretty hard to do.”

Taron (who is still just 4 
he tells us), Mum Laura
and Dad Ric
Taron took no time at all and 
Gizmo – Bird, personally 
renamed by Taron as Dino the 
Dinosaur had a lot of fun.

Mum Laura said: “I love the 
look and the colours of this 
puppet, you pop your hand in 
and it bounces into life. Wow, 
what a great puppet, one of the 
best I’ve seen and for the price 
such good value.” 

Dad Ric is a professional 

ventriloquist and 
magician and the 

pair were putting on a 
comedy act. Older son 

Noah (just turned 10) 
didn’t want to stay out 
of the fun and also 
got involved. Ric said: 
“It’s been great to put 
together a routine 
with them and I love 
the way you can move 
the puppet around so 
easily. Both kids have 
loved every minute playing 
together. Gizmo has kept 
them both amused for hours 
inventing games and tales.”

Sometimes, pictures 
paint more than what 
you can say in words, 
and we think this is 
a Toy Testers photo 
dump that does 
just that!
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Contact:  
THE PUPPET COMPANY
01462 446040 
info@thepuppetcompany.com
thepuppetcompany.com
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The bike – Wilton Bradley, Xootz Aprilia Ride 
on Motorbike (age 5-6 years)

Mum – Genevieve | Toy tester – Loxley, 5

Was it easy to set up?
Mum – Yes

What was Loxley’s fi rst 
impression? 
Mum – He was so excited and 
jumping around, he couldn’t 
believe it. 

What did you like about the bike? 
Loxley – I love the noise of the 
engine when it starts up and that I 
can play my favourite music.

What did you like about the bike 
as a mum?
Mum – I really appreciate the 
stabilisers and it goes at a 
convenient walking pace when you 
need it to.

What features does it have and 
what makes them fun? 
Mum – The BlueTooth connection 
for music is a really nice touch, it 
makes the whole experience much 
more fun and personal. 

Do you think the bike is good 
value for money? 
Mum – Defi nitely – it’s a lot of kit for 
your buck.

Would this be something you 
would play with again Loxley?
Loxley – All the time, it’s awesome.

Mum – Seriously, all the dads 
are secretly jealous and wish 
they had one! It’s super cool 
and everyone looks when he 
zooms past. Also Loxley now 
refuses to go on his normal 
bike and just wants to go on this 
everywhere we go.

Mum, would you shop this range 
in future? 
Mum – A big fat yes.

Any other comments? 
Mum – It would be nice if they 
added a horn to it so that people 
know he’s coming!

Mum Genevieve and son Loxley give us the 
lowdown on what they thought of Wilton 
Bradley’s Xootz Aprilia motorbike having 
put it through its paces out and about on the 
beautiful Lyme Regis, Dorset, coast

Contact:  
Wilton Bradley 
01626 835400 
sales@wiltonbradley.co.uk
www.wiltonbradley.com 
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The toy – PlayHouse’s Play Tray Activity Table 
with Sea Life and Dinosaur Play Mat Set
The parents – Mum Mairead & Dad George
The kids – Rose (7), Sadie (5) & Freddie (3)

What’s in the box?
1x Play Tray, 1x Magic Sand 
Pouch, 4x Dinosaur Toys, 4x 
Dinosaur Moulds, 4x Sea Life 
Toys, 4x Sea Life Moulds, 2x 
Play Mats (Sea and Dinosaur)

What we liked:
“Freddie (3) loved pretty 
much everything about this,” 
Mum Mairead told us about 
PlayHouse’s Play Tray Activity 
Table with Sea Life and 
Dinosaur Play Mat Set. “This is 

a great dual-purpose toy – I 
really liked that there were 
so many diff erent playable 
elements to it.”

By “dual purpose”, Mairead told 
us she means the tray table 
is jam-packed with play value. 
“Not only does it come with a 
dinosaur play mat and fi gures, 
but it also has a sea scene, 
Freddie really liked changing 
between both play mats but we 
mixed and matched the toys.” 

So, what’s included in the sea 
life and dinosaur play mat set? 
Well, it comes with an adjustable 

table, which has not one, not two, but 
three height options, giving it great 
longevity. Mum says she was really 
impressed with the fact the table is 

made from food-grade plastic so her 
older girls can use it for baking too! 

“The set comes with a mix of play 
fi gures and moulds for both the 
sea life and dinosaur play mats, 
although Freddie ended up mixing 
and matching!” 

There is sand too, which Freddie 
loved, Mairead maybe not so much; 
“It doesn’t matter how good the sand 
is, it ends up on the fl oor and I have to 
clean it up!” she said good naturedly. 

“The table can be used outside too, 
which is a nice touch,” adds Mairead. 
“It’s a decent price tag for what you 
get, I’d be happy to pay for it, I think 
there is quite a nice balance between 
value for money and practicality for 
the parents and fun for the kids.”

What we didn’t like:
“The table is a little on the large side 
but that has its pros and cons, it’s 
great for outside space and play but a 
touch on the large side for inside.” 

Parents Mairead and George with their three kids Rose, Sadie and Freddie were our toy testers 
this month. They had the enviable task of enjoying PlayHouse’s Play Tray Activity Table
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Contact:  
Wilton Bradley 
01626 835400 
sales@wiltonbradley.co.uk
www.wiltonbradley.com 

“Loxley now refuses to go on his normal bike and just wants to go on this everywhere”
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for music is a really nice touch, it 
makes the whole experience much 
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Call or email Claire Naish who will be 
happy to run through your options:
Mob: 07730 362 338
Email: clairenaish@lemapublishing.co.uk
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The game – Monkey Palace (2-4 players, age 10+) 

– from the Asmodee Lego partnership
The kids – Poppy & HerbieMum & Dad – Claire & PaulHow do you play the game?Paul: The game comes with a bunch 

of Lego pieces to use during game 
play and essentially each player needs 
to build bigger and bigger staircases 
using all of these parts to earn credits, 
which can be used to spend on cards 
and banana points for the end games.Poppy: The game takes place in the 

middle of the jungle. The monkey 
has ruined the jungle palace, and 
there are only a few bricks left and 
it’s up to the players to rebuild the 
palace, to help the monkey.

Herbie – You get to build a staircase 
for the jungle palace with the Lego 
bricks. The higher the better, giving 
more monkey credits. For the monkey credits you can buy monkey 

cards. The monkey cards will give 
you building bricks and they will 
also give you banana points and the 
game ends when there are no more 
building bricks and the winner is the 
player with the most banana points. What did you like about the game?

Claire: Just seeing the board game 
and the physical structure change 
and evolve throughout gameplay 
was really cool, as we’re all trying 

to build on top and around each 
other to get more points.

Paul: Adding more cards to your 
pile gets you more pieces you can 
build with during your turn, and this 
was one of my favourite aspects of 
the game.

Herbie: There’s also the monkey, 
which can be used to block other 
players from building on certain 
spaces.

Poppy: I’m a big fan of competitive 
board games, and so I was really 
excited to try this one out and it 
was brilliant building up the palace.Would you play this game again?

Claire: Yes. We had a great time. We actually had a crazy 
second game with a three-way 
tie for second place, and Herbie 
ended up taking the win again, so 
congrats to him!

Was the age range accurate?
Claire – I think kids slightly younger than eight or nine could 

also play it; our kids certainly 
found they could play it easily 
once we had mastered the rules.

TNP TOY TESTERS
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It’s Friday Night Games Night and Asmodee has 

developed the new board game, Monkey Palace. A 

great game that involves monkeys, building Lego, strategic 

thinking and competitive play. Our toy testers were 

chimping at the bit to get started

Funky Palace monkey business

build with during your turn, and this 

Contact:  
Asmodee

01420 593593 info@asmodee.co.ukwww.asmodee.co.uk 
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Parents Mairead and George with their three kids Rose, Sadie 

and Freddie were our toy testers this month. They sat down with 

Pear Shaped, a fun, fast-paced game distributed by Asmodee

The game – Pear Shaped distributed 

by Asmodee

The parents – Mum Mairead & Dad George

The kids – Rose (7), Sadie (5) & Freddie (3)

What’s in the box? 

A set of cards, instructions and a 

clever little QR code bringing it 

straight to the website

What we liked

The Bennett family sat down with 

Pear Shaped on a Sunday morning 

and had a thoroughly enjoyable 

hour playing this great little game.

“Firstly, the packaging is 

absolutely fantastic!” enthused 

mum Mairead. “It’s such a nifty 

little game – it doesn’t need 

batteries, it doesn’t need anything 

added to it, it’s portable, it’s easy 

and it’s just a really great card 

game for kids.”

Although Freddie (at three-and-

a-half years old) was too young 

for the game, his sisters Rose and 

Sadie were the absolute ideal age. 

“They picked it up really quickly,” 

said dad George. “We had a few 

trial games but by the end of it, the 

girls were pros.”

The premise of the game is really 

simple, you want to get rid of all 

your cards before the wobbly pear 

timer stops.

“You just have to call out the 

symbol, number, or colour your 

card matches,” explained mum 

Mairead. “The kids absolutely 

loved that they didn’t need to wait 

about taking turns, so it got a little 

chaotic, but it was all in the spirit of 

fun. The children were particularly 

enamoured with the set of stickers 

that comes with the game and 

immediately set about decorating 

their pear before the game could 

be played!”

It’s Family Games Night and Asmodee has introduced 

a new card game, Pear Shaped. 

This simple game is great for younger players, easy to get 

started, and no batteries required!

It’s all gone 
It’s all gone 

pear shaped!
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The kids 
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Although Freddie (at three-and-

a-half years old) was too young 

for the game, his sisters Rose and 

Sadie were the absolute ideal age. 

“They picked it up really quickly,” 

said dad George. “We had a few 

trial games but by the end of it, the 

girls were pros.”

and had a thoroughly enjoyable 

hour playing this great little game.

“Firstly, the packaging is 

absolutely fantastic!” enthused 

mum Mairead. “It’s such a nifty 

little game – it doesn’t need 

batteries, it doesn’t need anything 

added to it, it’s portable, it’s easy 

and it’s just a really great card 

game for kids.”

“Asked 

whether they 

would play the 

game again? It was 

a resounding 

yes!”



Great interviews
Buyers and retailers enjoy and benefi t from reading about their 
peers and at Toys ‘n’ Playthings we cover in-depth interviews and 
retail content. We talk to the people who matter:  your customers. 

And people love us!
Here’s just some of the positive feedback that Toys ‘n’ Playthings inspires:

For the past few years, since becoming a toy retailer, 
I’ve had the pleasure of reading Toys ‘n’ Playthings 
and I’m impressed by the quality and range of 
articles that it contains. It’s a great publication for any 
retailer, business, or manufacturer interested in the 
toy industry. I defi nitely recommend it!

Rachael Sankey – Co-owner/Director
Harold’s Toy Store, Church Stretton

Toys ‘n’ Playthings is an all-round great read. The 
best features for me are the retail interviews. They 
are a brilliant way of seeing what other retailers 
are doing, and getting a sneaky peek into so many 
diff erent shops!

Sarah Smith – Senior buyer
ROARR! Dinosaur Adventure, Norwich

I genuinely get excited when Toys ‘n’ Playthings 
arrives, and I make time in my day to have a good 
read! I love seeing what new products are out there, 
from current and potential new suppliers. I like to 
keep our ranges fresh, so this is vital research to 
keep our stores on trend.

Denise Moore
Paultons Park, New Forest

Toys ‘n’ Playthings provides great industry insight, 
keeping us up to date with the latest trends and new 
releases. The magazine’s dedication to providing 
retailers with timely and relevant news pieces is like 
no other publication on the market. We always look 
forward to receiving our copy.

Martin Blyth-Sweetingham – Director
Talking Tortoise marketing consultancy 

Toys ‘n’ Playthings provides valuable information and 
analysis to help businesses stay up to date with the 
latest developments in the toy market. It is useful for 
making informed business decisions and keeping 
our fi nger on the pulse. It has become a must-read 
for us. 

Usman Ali Ahmed – Co-director/Owner 
Toys4you, Sutton Coldfi eld

Toys ‘n’ Playthings is an invaluable resource for our 
independent toy business. We use it to follow trends 
and identify new brands in the toy world. As well as 
the printed magazine, we fi nd the LinkedIn posts 
super useful.

Dr Wendy Hamilton, CEO
Grasshopper Toys & CuriousMinds.co.uk, 
Helensburgh

Just some of the many retailers and 
buyers we have interviewed
The Entertainer
Hobbycraft
Onbuy.com
Ideal World
Kids Stuff 
Creaseys
Very Group 
Armadillo Toys

Ebay UK
Bargain Max
Moonpig
Argosy Toys
British Garden Centres
Bambola Toymaster
Kerrison Toys


